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Market research
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Done by IMRB International – India’s premier 

research agency across 6 cities and more than 

1400 respondents
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Spontaneous Awareness – across the 8 rounds of research

1st 2nd 3rd

Jul-Aug 05 Feb-Apr06 Nov-Dec 06 June-July 07 JFM-08 July-Aug 08 Nov-Dec ‘08 Aug–Sep ‘09 Research duration

HCL achieves highest figures for Spont awareness ever

Look at slide 5 for definition of “Spontaneous Awareness”
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Top Of Mind Awareness – across the 8 rounds of research

1st 2nd 3rd

HCL regains its top position along with Infosys

Jul-Aug 05 Feb-Apr06 Nov-Dec 06 June-July 07 JFM-08 July-Aug 08 Nov-Dec ‘08 Aug–Sep ‘09 Research duration

Look at slide 5 for definition of “Top of Mind Awareness”
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Definitions

� “Top Of Mind Awareness” (TOMA) and “Spontaneous Awareness”

are ways to measure how well brands rank in the minds of 

consumers.

� TOMA represents the percent of respondents who names a brand first 

of all the brands in that category without prompting, it is the 

uppermost level of consciousness of the respondents 

� Spontaneous Awareness represents the percentage of people who 

recall a product or brand without prompting when asked to name 

brands in that category 
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